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Overview:
Working in small groups, students will understand economic concepts from The Lorax by Dr. Seuss.  Students will write a new ending for their story and then present a skit showing the ending and including the economic terminology.
Grade Level: Two to Eight
Time Frame: Five class periods
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Economic Frameworks:
Standard 1: 
· Scarcity is the condition of not being able to have all the goods and services that one wants.

· Opportunity cost of a choice is the value of the best alternative given up. 
· People whose wants are satisfied by using goods and services are called consumers.

· People who make goods and provide services are called producers.

PREPARE:
· White board: For explaining the terms 
· Markers: For your white board use
· “The Lorax” book my Dr. Seuss
· Creative costume accessories: Materials that can give the students a chance to dress as a character from their stories; some suggested costume accessories are paper mustaches, head bands with ears, and rubber gloves. Don’t be afraid to get creative. These costume accessories should be based on Dr. Seuss’ illustrations but don’t feel limited to that. The accessories are to create a fun creative learning environment for your students that support higher learning while they embrace their own imaginative skills.
· Divide students into groups of six
· The Evaluation Form: one per student
TEACH:
1. Start the class by introducing the book, “The Lorax” by Dr. Seuss. Ask any students if they have read it or have seen the movie.  Invite a couple of students to share a synopsis of the story.

2. Gather students around for the reading of The Lorax.  Read it through one time.

3. Define scarcity as not being able to have all the goods and services that one wants.  Ask if there was a scarcity in the story.  (Truffula trees are scarce.  They are wanted for food.  They are also wanted to make Thneeds.  Advanced students may note that the trees clean the air and the water also.)  

4. Define opportunity cost as the value of the best alternative given up.  Ask if a truffula tree is used to produce a Thneed, can it be used for food for Brown Bar-ba-loots?  (no)  Explain that the opportunity cost of using a truffula tree to produce a Thneed is food for the Brown Bar-ba-loots.  If the tree is used for food, what is the opportunity cost?  (a Thneed) 

5. Define consumers as people who consume goods or services.  Ask who is a consumer in the story?  (Brown Bar-ba-loots consume fruit from the trees; people consume Thneeds)

6. Define producers as the people who make goods and services.  Ask who is the producer in the story?  (the Once-Ler) For older students you can introduce the concept of the Once-Ler being a entrepreneur because he organizes the resources to make goods.

7. Divide students into groups of five or six. 

8. Read the story again but stop at the point in the story where the “Once-Ler” sells his first “Thneed”.

9. Have each group to write a new ending to the story.  Encourage creative thinking.  

10. Define sustainability as a system that maintains its own viability by using techniques that allow for continual reuse and efficiency.  Ask students to write the new ending with sustainability in mind.  Can they use part of the trees?  Can they replant trees?  Are there other ways to produce what people want without giving up all the trees?
11. Tell students that the ending they write must include the terms: scarcity, opportunity cost, consumers, and producers.

12. Allow one class period for writing the ending.  Explain that it is to be told through a skit to their classmates.

13. Allow one class period for designing the skit and costumes.

14. Allow one class period for watching the skits.  Have each student complete an evaluation form of each skit.

EVALUATION:
Attached is an evaluation form for the students that are watching the other group’s skits. Have students check off all the economic concepts that they see in each skit. Also have them identify some strengths that they found beneficial and allow them to provide suggestions for improvement. 
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