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Sizzling Sandwich Sales:
Inventing Nutritious and Tasty Foods
FOCUS: (Appetizer)

Overview:
In this lesson, students create an innovative and nutritious sandwich recipe. They choose a clever, catchy name for their new product, determine their "niche" (a specialized section of the market), and design effective advertising and packaging as they prepare to introduce their new product to their peers.  The culminating activity is the Taste-Testing Session.  The class evaluates each sandwich on taste, eye-appeal, nutritional value, and packaging.


Concepts:
niche, nutrition, marketing, demand, supply


Integrate:
science, language arts, creative thinking

PREPARE:
(Salad Course)

Materials:
Overhead projector




Chart paper




Markers




Food Guide Pyramid Transparency



Scamper Poster




Assortment of advertisements




Student Team Packets, each including one of the following:





One Healthy Sandwich





The Name Game





Identifying Your Niche





Sandwich Factors of Production





Sandwich Taste Test





Making Sales Sizzle!




Variety of resource books on fruits and vegetables

Construct:

1)
Copy and assemble student packets for this lesson -- you may choose to have students work in teams and only provide one packet per team.


2)
A Scamper Poster -- remember to make it large enough that students can refer to it from their seats.


3)
Gather a wide assortment of carry-out sandwich package containers.  Create an attractive display for students to study as they prepare to design their special packaging.


4)
Center bold titles on 5 chart papers:  Breads, Meats, Sauces, Vegetables, and Cheese.


5)
Prepare adequate space for the Taste-Testing Session.  Students need to be able to view all the new sandwiches and their packages.  Have a knife available for cutting students' sandwiches into quarters.

TEACH: (Entree)

Introduction:
Ask students to think about and then to list all of the different kinds of sandwiches they have ever eaten or have heard about.  Form cooperative-learning groups to compare and contrast the lists of sandwiches.  Allow time for each group to share their 5 most unusual sandwiches.


The Earl of Sandwich had a great idea:  the sandwich.  Because he did not want to waste time sitting down to a meal, the Earl of Sandwich put meat between two slices of bread.  That was in the 1600s and sandwiches have been popular ever since.  It has been estimated that 300 million sandwiches are eaten every day in the U.S.1

Today, food service providers are meeting a new challenge -- not only continuing to introduce new sandwiches, but to introduce sandwiches which are healthy.  That's where we come into the picture!


Step 1:
Display The Food Guide Pyramid transparency.2  Explain to students that the U.S. Department of Agriculture has devised a guide to daily food choices and the five food groups which are illustrated on the transparency.  Explain that the number of servings listed in each category refers to the number of servings, from that group, that an individual should eat each day.  For example, Vegetables (3-5 Servings) means that we should eat 3 to 5 servings of vegetables each day.


Step 2:
Ask students to analyze whether, on a daily basis, they are getting a balanced diet.  Is there one food group which they are not getting enough of?  If so, which group is it?


Step 3:
Explain to your students that foodservice providers must recognize the need to offer items, such as sandwiches, which help consumers to achieve a balanced diet.  Do you think that most people want to be healthy?


Step 4:
Scientists continue to conduct research studies and to inform the public of the importance of eating a balanced diet.  Foodservice providers are noticing that more consumers are becoming health-conscious.  This means that there is an increased demand for nutritious food items.  This example illustrates a change (increase) in the consumers' preference for healthy foods, so the quantity demanded increases at each price.


Step 5:
As consumers demand more health-conscious foods, some foodservice providers will supply more nutritious items at each price.  Consumers will notice an increase in the supply of nutritious items.  (An increase in the number of producers results in an increase in supply.)


Step 6:
Instruct students to imagine themselves as restaurant owners.  Customers are trying to eat "smarter."  The restaurant is not selling as many fried foods, such as french fries.  Consumers are requesting more fruits and vegetables.  People continue to be in a hurry.  Drive-through and carry-out orders continue to increase.


Step 7:
Ask restaurant owners (student groups) to create, and introduce to the market, a new sandwich which will be attractive, tasty, and nutritious.  Remind students to refer to the Scamper Poster and the Food Guide Pyramid  as they begin developing their new sandwich.  The Scamper Poster is designed to help thinkers generate or modify ideas.  Encourage students to use available resource books before finalizing their sandwich recipes.  Various ethnic cuisines provide original ideas and combinations.


Step 8:
Divide students into five cooperative-learning teams.  Assign each team to brainstorm all of the possibilities for one of the following groups:  breads, meats, sauces, vegetables, and cheese.  Distribute the prepared chart paper with food category title and markers to the assigned student groups.


Step 9:
When brainstorming is complete (approximately 5 minutes), have each group present their list of possible sandwich ingredients.  Display charts where they will be visible to all students as they attempt to create healthy new sandwiches.

Step 10:
Have students look through their Student (or Team) Packet as you clarify each page.  Provide time for students to ask questions, and then have them complete their Student (or Team) Packet:  One Healthy Sandwich,  The Name Game, Identifying Your Niche, Sandwich Factors of Production, Making Sales Sizzle!,  and, Introducing....,  Your role is to serve as a facilitator, provide necessary resources,  and allow sufficient time for students to be creative.

Step 11:
Have each student (or team) introduce their new sandwich, using information from the Team Packet, before starting the Product Taste-Test.  Decide which students will taste-test each sandwich, or bring in a panel of judges made up of parents, other educators in the building, or the school cooks.  Ask judges to determine:


•
the most likely to sell


•
the best tasting product


•
the most creative advertising


•
the most attractive package


•
the most cost-effective package


Step 12:
Share the results from the Product Taste-Test.  Display advertisements and contest results.


Assessment:
Have individual students follow the same process to introduce a new healthy after-school snack.  Allow students to construct a bulletin board full of advertisements for their new snacks.  Have students give oral presentations as they introduce their snacks  before the Snack Taste-Test.

CONNECT: (Dessert)
Restaurateur Questions:


1)
Have you changed your menu to accommodate preferences for healthy foods?


2)
In what ways has consumer demand changed over the past 10 years?

3)
How have you changed your marketing?

Language Arts/Economics:
Have students work in teams to assemble a classroom recipe book featuring their new sandwiches and snacks.  An additional option is to publish and sell this creative and nutrition-packed publication, or publish it in the school newspaper.

Math:
Provide a recipe for a new sandwich and a list of each ingredient needed, with current prices.  Have students determine the cost of ingredients for the sandwich.  Refer to the Pizza de Picasso lesson for instruction on calculating the cost of production.  Remember to also include overhead costs, labor costs, and profit.

Health/Communication Arts:
Have students develop and market a new healthy "kids' meal" for McDonalds or some other fast-food restaurant.  Ask students to categorize the meal's ingredients by food groups.  Next, have the class pretend that they have eaten the new "kids' meal" for lunch.  Have students pretend to be food critics by writing a restaurant review of the new, nutritious "kids' meal."

Art:
Have students create 2-D or 3-D models of their sandwiches.  Label each section of the sandwich with facts about the ingredients, the source or origin of the ingredients, the cost of production, or other available economic data.

Transparency

Food Guide Pyramid

	
	FATS...USE SPARINGLY


	

	
	MILK, YOGURT, CHEESE

2-3 SERVINGS
	MEAT, FISH,

EGGS, POULTRY, DRY

BEANS & NUTS

2-3 SERVINGS


	

	
	VEGETABLES

3-5 SERVINGS


	FRUITS
2-4 SERVINGS
	

	BREAD, CEREAL, RICE & PASTA

6-11 SERVINGS




*Adapted from The Inventor's Portfolio,  Conover Co., Ltd., Omro, WI, 1996.
Scamper

An adaptation of Bob Eberle's creative problem-solving technique:




Questions & Cues


Examples

Substitute

What else instead?

Boxer shorts for outerwear



What other ingredients?




What other 

?

Combine

Blend purposes & ideas

Brunch, sport, cranapple









   juice









Henry Ford combined









   inventions of others

Adapt

What other ideas does this
French fries for microwave




   suggest?



Book of the Month Club




What could I copy?

Plant of the Month

Modify,

Try a new twist


Double Stuff Oreo

   Minify,

Change 



Mini Oreos

   Magnify

Add 




Big Stuff Oreo




Improve 



Low-salt foods




Exaggerate 





Reduce 


Put to Other
What other use?


Carver found marketable

   Uses

What other markets?

   uses for peanuts

Eliminate

Subtract 



Sugar free, fat free foods




Streamline



Seedless melon

Reverse

Interchange



Bunkbed




Turn it backward


Kris Kross's Pants




Turn it upside down

Upside-down Cake

Adapted from The Inventor's Portfolio,  Conover Publishing Co., Ltd., Omro, Wisconsin, 1996.

One Healthy Sandwich!


Your task is to create an innovative and nutritious sandwich recipe.  Remember to use the Scamper technique to help you come up with something really different.  It must be tasty, have eye-appeal, and nutritional value.


1.
Does anything like it exist already?  From where did you get your ideas?


2.
Write the directions, or recipe, for your sandwich:


3.
Explain how your sandwich is healthier than the "average" sandwich.


4.
Use the table below to categorize the ingredients for your new sandwich.

	      Bread, Cereal, 

        Rice, Pasta
	           Fruit,

      Vegetables


	       Milk, Yogurt, 

            Cheese
	 Poultry, Dry Beans,

        Nuts, Meat,

          Fish, Eggs

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


Adapted from The Inventors Portfolio,  Conover Co., Ltd., Omro, WI, 1996.

The Name Game


Now that you have a wonderful idea for a healthy new sandwich to introduce to the marketplace, you have an important task left ... naming that sandwich.  You want the name to help sell your product by catching the consumers' attention.  You may already have the perfect name in mind, but if not, use the chart below to help you in the naming process.  Don't forget to try out your product name on teachers and other students.  Try to choose a name that is easy to pronounce and to remember, and that accurately represents your sandwich to consumers.  Good-luck!

	THINK OF:
	FOR EXAMPLE...
	YOUR IDEAS

	Invention's purpose

    (what it does)
	Post-It Note

Mousetrap

Earmuff
	

	Clever or catchy names

Rhymes

Alliterations

Humor or nonsense

    syllables

Acronyms,

    abbreviations
	Zipper

Famous Amos

Hula Hoop

Silly Putty, Fudge,

Popsicle, Velcro

ATM, X-Ray, CD
	

	Play on words (pun)
	Life Savers
	

	Someone's name (inventor, a famous person, imaginary

person, your name)
	Ford, Levis,

Babe Ruth candy bar

Betty Crocker

Braille
	

	Describing words,

Visual image
	Slinky, Ivory Soap,

Total, Zest
	

	Ingredients
	Raisin Bran,

Maple Syrup
	

	Animals,

    Nature
	Mustang,

Ocean Spray,

Pet Rock,

Drinking Straw
	

	Other...


	
	


Adapted from The Inventor's Portfolio,  Conover Co., Ltd., Omro, WI, 1966.

Identifying Your Niche...


Producers need to identify their "niche."  A niche is a small, specialized segment of the market.  In other words, who is your audience?  Do you expect your new sandwich to be popular with the younger consumers, older consumers, males, females, athletes, etc.?  It helps if a producer is able to introduce something new that multiple niches want.


1.
Is there anything you can do to make your new sandwich appeal to more than one group of people?


2.
How do you create an advertisement that catches the attention of more than one specific group (niche) of people?


3.
List adjectives which describe your sandwich and that will make consumers' mouths water.

Adapted from The Inventor's Portfolio,  Conover Co., Ltd., Omro, WI, 1966.

Sandwich Factors Of Production

	FACTORS/

INPUTS
	LIST OF RESOURCES

USED
	COSTS

	LAND
Things that come from nature
	
	

	INTERMEDIATE GOODS
Processed natural resources; they have had human intervention, and are used up in the production process.
	
	

	LABOR
List of workers

Amount of time worked

$ ____ per hour X amount of hours = ____


	
	

	CAPITAL GOODS
All the tools, machines, buildings, and equipment which are not used up but wear out over time; calculate a fraction (.5) of the price.
	
	

	ENTREPRENEUR
The idea person, the one who takes risks and assumes the responsibilities of funding a business with the hopes of making a profit.
	Name of Entrepreneur(s)
	Do not calculate a cost for the entrepreneurial factor.  If there is a profit, you will be paid.







Total Production Cost = 









÷ the number of units (sandwiches) produced







equals the unit cost = 





In other words, it cost 

 to produce one sandwich.

Adapted from The Inventor's Portfolio,  Conover Co., Ltd., Omro, WI, 1996.

Product Taste Test
Use this form to evaluate product creations.
Remember that your task was to create innovative and nutritious sandwiches which are tasty, and have eye-appeal and nutritional value.

P
=
Positive -- strengths, what you like

M
=
The Minus or negative -- what you think needs to be changed or 


improved, weaknesses

I
=
What's Interesting or unique -- what makes you say, "I wish I'd 


thought of that!"

Next, rank the package container using the following scale:  1 (lowest score ) to 10 (highest score)

	Sandwich Name:

__________________________

P - _______________________

M - _______________________

I - ________________________

Package ____________________


	Sandwich Name:

__________________________

P - _______________________

M - _______________________

I - ________________________

Package ____________________

	Sandwich Name:

__________________________

P - _______________________

M - _______________________

I - ________________________

Package ____________________


	Sandwich Name:

__________________________

P - _______________________

M - _______________________

I - ________________________

Package ____________________


Adapted from The Inventor's Portfolio, Conover Co., Ltd., Omro, WI, 1996.

Making Sales Sizzle!


We all know that producers want to increase the demand for their product.  Advertising, if done well, often helps consumers to make the decision to try a new product.  Look through and study several sample advertisements and think about your own personal favorite ads.  Analyze them to see what  makes them work (eye-appeal, creative wording, testimonials of famous people, etc.).  Then create the perfect advertisement for your new sandwich.  Be sure to include:





•
What is for sale





•
Why the consumer should buy your product





•
Where it is available





•
The Price

1   Inventor's Portfolio, The Conover Company, Ltd.,  Omro, WI, 1996.


2   Inventor's Portfolio, The Conover Company, Ltd., Omro, WI, 1996.
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